The other day I received an E-mail from a lady I’d never met before. It was signed off “I am smiling at you”, followed by her name. Not only was this creepy, chilling in fact, it was possibly the worst sign off  I had ever seen. 

It made me think how easy it is to go wrong with n E-mail sign-off. We might have been sending them for years now but we still don’t know how to bring them to a suitable end. 

With a business letter it was straight forward. If you started with “Dear Sir” you ended with “Yours faithfully”, if you started with “Dear Mr Smith” you ended “Yours sincerely”. With E-mail there is no such ready rule. 

My experience is it is chaos out in cyberspace. Out of nearly 100 messages I found more than 20 different sign-offs. One signed-off “Thanks and best regards … Yours sincerely”. In my sample, the most popular is regards. This is an acceptable fair well, not pretty but short and civil. There were also some “Best regards”, “Kind regards” and “Warm regards” which all sound a little too forward coming from somebody you have never heard of. Then there is the abbreviated “RGDS” which conveys the information that the sender is very, very busy – too busy to waist three extra key strokes. 
“Best wishes” is popular though, again, rather too friendly for me as are “With best wishes” , “Very best wishes” and the un-grammatical “Bestest wishes”. There is “Best” and “All the best” (Best what??). It gets worse. “Take care, “Cheers” and “Enjoy”. These are familiar, and vulgar and should not be allowed. A few are clinging to “Yours sincerely”, it sounds polite and sincere - really letters in disguise. The sender should have printed the E-mail out, sign it and put it in the post. A letter is such a rarity that there is a bigger chance that it might actually get read. 

Change is always hard. When people started with “Yours faithfully “ and “Yours sincerely” generations ago, there was much shaking of heads by the old guard who clung to “I remain dear sir, your obedient servant”. 
I think a new sign-off is needed for E-mails. The perfect E-mail needs to be sent and read at once. The best endings is to put no sign-off at all. Just, a brief simple message followed by the name of the sender. Quick, functional and characterless, just like the medium. 

